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60% OF RESPONDENTS60% OF RESPONDENTS60% OF RESPONDENTS
C0NSIDER THEMSELVES TOC0NSIDER THEMSELVES TOC0NSIDER THEMSELVES TO
BE PHYSICALLY HEALTHYBE PHYSICALLY HEALTHYBE PHYSICALLY HEALTHY

IN GEN ZIN GEN ZIN GEN Z
Findings from two surveys of 38 and 54

respondents.

55% OF PARTICPANTS ONLY55% OF PARTICPANTS ONLY55% OF PARTICPANTS ONLY
SOMEWHAT AGREED THATSOMEWHAT AGREED THATSOMEWHAT AGREED THAT
THEY TAKE CARE OF THEIRTHEY TAKE CARE OF THEIRTHEY TAKE CARE OF THEIR

MENTAL HEALTHMENTAL HEALTHMENTAL HEALTH

MAJORITY OF YOUNG PEOPLEMAJORITY OF YOUNG PEOPLEMAJORITY OF YOUNG PEOPLE
TOOK PART IN ACTIVITIES THATTOOK PART IN ACTIVITIES THATTOOK PART IN ACTIVITIES THAT

PROMOTE WELLNESS 3-4PROMOTE WELLNESS 3-4PROMOTE WELLNESS 3-4
TIMES PER WEEKTIMES PER WEEKTIMES PER WEEK



50% OF RESPONDENTS SAID THAT THEY USE50% OF RESPONDENTS SAID THAT THEY USE50% OF RESPONDENTS SAID THAT THEY USE
SOCIAL MEDIA TO PASS THE TIME, THATSOCIAL MEDIA TO PASS THE TIME, THATSOCIAL MEDIA TO PASS THE TIME, THAT

THEY DO NOT BELIEVE IT IT HAS AN IMPACTTHEY DO NOT BELIEVE IT IT HAS AN IMPACTTHEY DO NOT BELIEVE IT IT HAS AN IMPACT
ON THEIR MENTAL HEALTH AND WELLBEINGON THEIR MENTAL HEALTH AND WELLBEINGON THEIR MENTAL HEALTH AND WELLBEING

OR HAS AN IMPACT ON THEIR RELATIONSHIPSOR HAS AN IMPACT ON THEIR RELATIONSHIPSOR HAS AN IMPACT ON THEIR RELATIONSHIPS

Snapchat
31

Tiktok
25

Instagram
25

facebook
11

twitter
5

THE REMAINING RESPONDENTS THATTHE REMAINING RESPONDENTS THATTHE REMAINING RESPONDENTS THAT
DID BELIEVE THAT SOCIAL MEDIADID BELIEVE THAT SOCIAL MEDIADID BELIEVE THAT SOCIAL MEDIA
IMPACTED RELATIONSHIPS, SAIDIMPACTED RELATIONSHIPS, SAIDIMPACTED RELATIONSHIPS, SAID

THAT THE MAIN REASON WAS LACKTHAT THE MAIN REASON WAS LACKTHAT THE MAIN REASON WAS LACK
OF MEANINGFUL CONTACTOF MEANINGFUL CONTACTOF MEANINGFUL CONTACT

63% OF PARTICIPANTS AGREED OR STRONGLY63% OF PARTICIPANTS AGREED OR STRONGLY63% OF PARTICIPANTS AGREED OR STRONGLY
AGREED WHEN ASKED IF THEY COMPAREAGREED WHEN ASKED IF THEY COMPAREAGREED WHEN ASKED IF THEY COMPARE

THEMSELVES TO OTHERS WHEN ON SOCIALTHEMSELVES TO OTHERS WHEN ON SOCIALTHEMSELVES TO OTHERS WHEN ON SOCIAL
MEDIAMEDIAMEDIA

SNAPCHAT IS THE MOSTSNAPCHAT IS THE MOSTSNAPCHAT IS THE MOST
COMMONLY USED PLATFORM BYCOMMONLY USED PLATFORM BYCOMMONLY USED PLATFORM BY

GEN Z, FOLLOWED BYGEN Z, FOLLOWED BYGEN Z, FOLLOWED BY
INSTAGRAM AND TIKTOKINSTAGRAM AND TIKTOKINSTAGRAM AND TIKTOK


